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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 42. years old (16.2%
younger than average) and have a $129,517 (35.3% higher than average) annual household income.
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8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 41.8 years old (15.8%
younger than average) and have a $116,073 (7.6% higher than average) annual household income.
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5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 39.4 years old (21.%
younger than average) and have a $153,291 (10.9% higher than average) annual household income.
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9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 40.2 years old (18.3%
younger than average) and have a $134,410 (6.8% higher than average) annual household income.
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5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Typical Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 45.6 years old (8.8%
younger than average) and have a $129,182 (22.4% higher than average) annual household income.
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a parent of 1 or more children under 18.
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 19.8% more likely to be a
college graduate, 27.1% more likely to work full-time, 4.5% less likely to be married, 29.5% more likely to be
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8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 22.2% more likely to be a
college graduate, 17.9% more likely to work full-time, 3.4% more likely to be married, 24.3% more likely to
be a parent of 1 or more children under 18.
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5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 16.1% more likely to be a
college graduate, 35.2% more likely to work full-time, 28.7% less likely to be married, 25.3% less likely to be

a parent of 1 or more children under 18.
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be a parent of 1 or more children under 18.

9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are .7% less likely to be a

college graduate, 23.2% more likely to work full-time, 15.1% less likely to be married, 26.6% more likely to
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5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 33.2% more likely to be a
college graduate, 32.% more likely to work full-time, 6.2% more likely to be married, 38.7% more likely to
be a parent of 1 or more children under 18.
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Hard seltzers drank past 30 days: White Claw



6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 3.7% less likely to own their
home, 26.% more likely to own a higher valued home, 4.8% less likely to have a single-family home, 32.2%

| more likely to have a dog.
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more likely to have a dog.

8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 3.5% less likely to own their
home, 3.1% more likely to own a higher valued home, 1.% less likely to have a single-family home, 46.3%
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more likely to have a dog.

5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 8.% less likely to own their
home, 7.9% more likely to own a lower valued home, 17.6% less likely to have a single-family home, 9.9%
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9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 13.4% less likely to own their
home, 1.5% more likely to own a lower valued home, 15.6% less likely to have a single-family home, 8.1%
more likely to have a dog.
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5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 5.4% more likely to own their

home, 10.9% more likely to own a higher valued home, 8.3% less likely to have a single-family home, 45.%
more likely to have a dog.
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 8.3% more likely to look up
D-I-Y advice online, 5.5% less likely to always vote in local elections, 50.1% more likely to belong to a gym,

26.2% more likely to fly domestic past
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8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 11.8% more likely to look
up D-I-Y advice online, 3.% less likely to always vote in local elections, 48.9% more likely to belong to a

gym, 29.3% more likely to fly domestic past
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5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 11.5% more likely to look
up D-I-Y advice online, 18.4% less likely to always vote in local elections, 59.6% more likely to belong to a

gym, 21.6% more likely to fly domestic pas
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9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 14.4% more likely to look
up D-I-Y advice online, 17.7% less likely to always vote in local elections, 18.4% more likely to belong to a

gym, 9.7% more likely to fly domestic past
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5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 29.8% more likely to look
up D-I-Y advice online, 5.4% more likely to always vote in local elections, 42.9% more likely to belong to a

gym, 19.1% more likely to fly domestic past
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Past 3Q-days QSR Users: Adults 18 or older
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6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 12.4% more likely to use
QSRs past mo., 18.1% more likely to use Sit-Down Restaurants past mo., 45.7% more likely to use Casinos

past yr., 63.4% more likely to smoke cigarettes.
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Total Monthly Sit-Down Restaurant Users: A it-Down Restaurant Meals:

85.0%

72.0%
188,716,9

Drank Past 30-days: Adults 18 or older

66,964,9125.5%
oy

Liquor
Any Type of Beer
Wine

Domestic Regular Beer

Domestic Light Beer

Top-10 Cuisines: Adults 18 or older

(Suiﬁzstﬂimnu Used Past 30-days)
P

Mexican Chinese  Coffes  imalian  Wings/ Bagel/ Steakhouse Upscale lndian/
House / Burgers /  Doset / Thai/

Coffen 83t Sparts Bar  sakery Other

Asian

#wha drank WHITE CLAW Hard Seltzer in the past 30 days musA

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
whao drank WHITE CLAW Hard Seltzer in the past 30 days 35.4%

v G 15.2%

£ Past 12 months Casino Activities: Adults 18 or older

Slot Machines & 12, 28.3%

Table Games (Craps, Poker, etc.)

Bar / Nightclub

4,165 9.5%

Upscale Restaurant

Stage Show / Concert

Imported Beer v v Sports Betting
Microbrew / Craft Beer 0%10'1% u Spa
Other Gambling Casinos visited past 12 months: Yes
= who drank WHITE CLAW Hard Seltzer in the past 30 days EUSA w who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA
UsA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,692
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802

Hard seltzers drank past 30 days: White Claw

Used Past 30-days: Adults 18 or older

Marijuana / Cannabis Cigarettes

 who drank WHITE CLAW Hard Seltzer in the past 30 days



Past 30-days QSR Users: Adults 21 or older

1time
% 2times
11.1%

® who drank WHITE CLAW Hard Seltzer in the past 30 days
Total l\ggrﬁ%:fy QSR Users: Avg. Monthly QSR Meals:

e -“

4 times

5 times

6-9times

10 times or more

BCHI

past yr., 74.3% more likely to smoke cigarettes.

8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 12.6% more likely to use

QSRs past mo., 27.2% more likely to use Sit-Down Restaurants past mo., 52.9% more likely to use Casinos

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€

»

1time

15.9%

2 times

16.4%

3times 12.

8%

4 times 9.5%

5times
6-9times

10times or more

# who drank WHITE CLAW Hard Seltzer in the past 30 days ECHI

Avi. Monthl i Sit-Down Restaurant Meals:

Total Monthly Sit-Down Restaurant Users:
90.4% 71.1%

Drank Past 30 days. Adults 21 or older
Any Type of Beer
m——

2,101,2&] 29.0% '

Liquor
Wine
Imported Beer

Domestic Light Beer

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

iiiﬁihta.h

catee

Pizm  Meden  Chinese nsan wings/ steakhouss Upscale mmu
mm
Asian

 who drank WHITE CLAW Hard Seltzer in the past 30 days mCH

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who dronk WHITE CLAW Hord Seltzer in the post 30 days [BE2iiSTR

cHl 11601.489 22.1%

36.5%

Past 12 months Casino Activities: Adults 21 or older

Slot Machines

1,829,493

768,591 10.6%
enxh 3 5%

25.3%
Table Games (Craps, Poker, etc.)

Bar [ Nightclub

Upscale Restaurant

Used Past 30-days: Adults 21 or older

»l

ijuana / Cannabis

Domestic Regular Beer 2,065,472 28.5% - v
Microbrew / Craft Beer 9.4% 18.6% i
w who drank WHITE CLAW Hard Seltzer in the past 30 days mCHI
CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All righ

asn m: 7%
Stage Show / Concert TR 5 6% 11.6%
31. 9%
i 5.9%
Other Gambling H 1.8% Casinos visited past 12 hs: Yes
= who drank WHITE CLAW Hard Seltzer in the past 30 days HCHI

365

ts reserved.

Hard seltzers drank past 30 days: White Claw

Cigarettes

= who drank WHITE CLAW Hard Seltzer in the past 30 days



Past 30-days QSR Users: Adults 21 or older

1time

3times

4 times

5 times

6-9times

10 times or more

# who drank WHITE CLAW Hard Seltzer in the past 30 days ®WDC
Total Monthly QSR Users: Avg. Monthly QSR Meals:
96.4% 83.1%

o mmo2 4,346274

5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 16.% more likely to use QSRs
past mo., 10.7% more likely to use Sit-Down Restaurants past mo., 34.3% more likely to use Casinos past yr.,
1.4% more likely to smoke cigarettes.

1time

2 times
3times
4 times
5times
6-9times

10times or more

® who drank WHITE CLAW

79.6%

Total Monthly Sit-Down Restaurant Users:
71.9%

15.7%

%

m | |!

Hard Seltzer in the past 30 days

Drank Past 30-days: Adults 21 or older
Liquor

Any Type of Beer pyrrysm 39.1%

— 438,099 26.9%

Wine
Imported Beer

Domestic Regular Beer

1,268,588.7%

- ,033.958%

16.4%
10.8% i

Domestic Light Beer

Microbrew / Craft Beer

= who drank WHITE CLAW Hard Seltzer in the past 30 days

wDC DMA Scarborough R2 2025: Oct24-Aug25

mWDC

Qual Intab

< Past 12 months

Slot Machines
Table Games (Craps, Poker, etc.)
Bar [ Nightclub
Upscale Restaurant
Stage Show / Concert
Sports Betting

Spa

337

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

Other Gambling W

= who drank WHITE CLAW Hard Seltzer in the past 30 days

®WDC

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

Avg. Monthly Sit-Down Restaurant Meals:

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

.ihihilhiL

Chinese  puza Mexcn wsian  Bagel/ Steskhouse Upscale

Donut
Bakery

indian [ wings
Thai/  surgers/
Other  spors Bar
Asisn

' who drank WHITE CLAW Hard Seltzer in the past 30 days =WDC

who drank WHITE CLAW Hard Seltzer in the past 30 days.

WDC 1.255.496 23.6%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
EES 47.1%

Casino

Casinos visited past 12

Activities: Adults 21 or older

Used Past 30-days: Adults 21 or older

8.1%

470,563

431,307

®WDC

Hard seltzers drank past 30 days: White Claw

hs: Yes

ijuana / Cannabis

Cigarettes

mwho drank WHITE CLAW Hard Seltzer in the past 30 days



Past 30-days QSR Users: Adults 21 or older

1time

3times
4 times
5 times
6-9times

10 times or more
= who drank WHITE CLAW Hard Seltzer in the past 30 days

Total Monthly QSR Users:
92.1%

e IR

14.9%

WSEA

Avg. Monthly QSR Meals:

0.

9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past

past yr., 80.8% more likely to smoke cigarettes.

QSRs past mo., 14.% more likely to use Sit-Down Restaurants past mo., 54.2% more likely to use Casinos

Hard Seltzer in the past 30 days.
30 days are 15.2% more likely to use

Past 30-days Sit-Down Restaurant Users: Adults 21 or older

€ W 1ltime 17.3%
2times
3times

10times or more

® who drank WHITE CLAW Hard Seltzer in the past 30 days

Total Monthly Sit-Down Restaurant Users:
79.8% 70.0%

W SEA
Avg. Monthly Sit-Down Restaurant Meals:

Drank Past 30-days: Adults 21 or older

Liquor

Any Type of Beer
Wine

Imported Beer

Domestic Regular Beer

SEA

Domestic Light Beer Y
Microbrew / Craft Beer 16. 1%25'7% i
» who drank WHITE CLAW Hard Seltzer in the past 30 days BSEA
DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab

Top-10 Cuisines: Adults 21 or older

(Sit-Down Restaurants Used Past 30-days)

20.5°

Mexcan  Coffes
Mouse /
Coffes Bar

P chiness  makan  Bagel/

Donut
Bakery

Indian/  wings/

e/ surgers/
Other  Sports Bar
asizn

upscale  Seafood

 who drank WHITE CLAW Hard Seltzer in the past 30 days nSEA

who drank WHITE CLAW Hard Seltzer in the past 30 days.

SEA 5‘35.7!11 19.5%

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
ez

35.8%

< Past 12 months Casino Activities:

Slot Machines

Adults 21 or older

1,306,022 29.7%
5)5.3’02 12.0%
443,87810,1%

m 14.7%
6.2%
r 6.5%

2.3%

1.3%

Table Games (Craps, Poker, etc.)

Upscale Restaurant

Bar / Nightclub
Stage Show / Concert
Sports Betting

Spa

Other Gambling

Used Past 30-days: Adults 21 or older

»l

760,706

Casinos visited past 12

hs: Yes

ijuana / Cannabis

Cigarettes

® who drank WHITE CLAW Hard Seltzer in the past 30 days

mSEA

281
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Hard seltzers drank past 30 days: White Claw
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Past 30-days QSR Users: Adults 21 or older

0%
Ltims

2times

3times

4 times

5 times

6-9times

10 times or more

= who drank WHITE CLAW Hard Seltzer in the past 30 days WPHX

Total l\ggnagilfy QSR Users: Avg. Monthly QSR Meals:

C 7 . B0

5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.

Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 8.2% more likely to use QSRs
past mo., 16.2% more likely to use Sit-Down Restaurants past mo., 33.7% more likely to use Casinos past yr.,

21.9% more likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 21 or older
€ w

1time

= who drank WHITE CLAW Hard Seltzer in the past 30 days
Avg. Monthly Sit-Down Restaurant Meals:

2 times

3times

4 times

5times

6-9times

10times or more
W PHX

Total Monthly Sit-Down Restaurant Users:
81.5% 70.1%

Drank Past 30-days: Adults 21 or older
W

lfﬂif’ 722.8%
13.8%
B 5. ¥

w who drank WHITE CLAW Hard Seltzer in the past 30 days
PHX  DMA Scarborough R2 2025: Aug24-Jul25

Liquor

Any Type of Beer
Wine

Domestic Light Beer
Imported Beer
Domestic Regular Beer

Microbrew / Craft Beer

uPHX

Qual Intab

Top-10 Cuisines: Adults 21 or older

it-Down Restaurants Used Past 30-days)
Pz

Coffee  wsban Steakhouse Wings/  Bagel/ indian/  Sesfood
eurgers/ Donwt/  Thaif
sports Bar  makery  Other

Asisn

Mexican Chanese

mPHX

8 who drank WHITE CLAW Hard Seitzer in the past 30 days

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
who drank WHITE CLAW Hard Seltzer in the post 30 days [Bij620 N 34.6%

PHX 749.00 1 16.5%

< Past 12 months Casino Activities: Adults 21 or older
Stage Show / Concert 8.3%

8.3%

Slot Machines
Table Games (Craps, Poker, etc.)
Bar [ Nightclub

Upscale Restaurant

Used Past 30-days: Adults 21 or older

%

2%
--0 375383

ijuana / Cannabis

)
sore s BT e
o R 2o%
i 5.4%
Other Gambling E 2.5% Casinos visited past 12 hs: Yes
= who drank WHITE CLAW Hard Seltzer in the past 30 days uPHX

161
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Hard seltzers drank past 30 days: White Claw

Cigarettes

Vape

wwho drank WHITE CLAW Hard Seitzer in the past 30 days

mPHX



Investments Owned: Adults 18 or older

401K Plan
IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds PRESSESRS 2
Money Market Funds 115:,:6

15.4%
Bonds M.a%

Other (Crypto / NFTs / Metals, etc.) g‘ﬂ
Second Home or Real Estate Property m;% mc“ ) Debit or ATM s,ngs ]

Account card Account
529 Plan / College Savings Plan E?g;%

® who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA

Credit Card Mobile

Online Bill
Banking Banking Paying

M #l Financial Services Has and/or Uses: Adults 18 or older

: '”"”

6.9% or 18,190,561 of USA Adults 18 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 33.6% more likely to have a

401K, 30.7% more likely to have an Auto Loan, 62.1% more likely to Invest/Trade Stocks Online, 4.2% more
likely to pay with their Debit Card.

10.4%
6.8% 519 5.4% 6.7% 469

Money  Certificates of Studentlcan Personal Loan Refinanced Home

Market  Deposit(CDs)
Account

= who drank WHITE CLAW Hard Seltzer in the past 30 days m USA

Home Improvement
Mortgage Loan or Home
Equity Loan

Professional Services Used*: Adults 18 or ol

ToxPrepation s
Foancl s
Online Investing / Stock Trading
Accountant _3;2';%
Insurance Agent at a Local Office (not online) .e;-n% . .

der 'E'Past 3-Months Payment Methods Used: Adults 18 or older

Real Estate Agent 2.6% 6.5% % 7
Estate Planning 3_1';% . - - - b eisisani
Divorce / Family Attorney r 2.1% (*Past 12 Months) VISA PayPal Debit Card Zelle Venmo MasterCard ~ Apple Pay Google Pay A;::;iec;n S!or;frdedt Discover
= who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA # who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA
USA USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,692
All Graphs and HBIA| Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. USA Projection Secarborough R2 2025: Sep24-Aug25 Qual Intab

Hard seltzers drank past 30 days: White Claw

10.2%10.7%
8.6%
57%  48% 3

Square Cash  Facebook Samsung Pay
Messenger




| 8.4% or 609,541 of CHI DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 34.1% more likely to have a

401K, 44.9% more likely to have an Auto Loan, 31.7% more likely to Invest/Trade Stocks Online, 15.7% more
likely to pay with their Debit Card.

mﬁﬁlnvestments wned: Adults 21 or older H Financial Services Has and/or Uses: Adults 21 or older

401K Plan

IRA (Individual Retirement Account)

Stocks or Stock Options
16.0%
Mutual Funds 17.0%

13.5%
Money Market Funds 15.3%

19.1%

Other (Crypto / NFTs [ Metals, etc.) & B2

- 15%
12.6% /00 e 5A4% 419 4.5% 4.5% 3.8%

8.1%
g G isanis e e s PEOS
529 Plan / College Savings Plan E 7.3% Checking Debitor ATM  Savings  CreditCard  Online Mobile  Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan Refinanced  Home
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Home  Improvement
Second Home or Real Estate Property il 9.7% Account Mortgage  Loan o Home
7.2% Ecuity Loan
® who drank WHITE CLAW Hard Seltzer in the past 30 days ECHI ® who drank WHITE CLAW Hard Seltzer in the past 30 days H CHI

Professional Services Ued*: Adults 21 or older 'EPast 3-Months Payment Methods Used: Adults 21 or older

Tax Preparation Service

1, 585 19.0%

980,732 LIS

Accountant 17;‘7%

Real Estate Agent ;;&%
Estate Planning !3;:

F 3.8% (*Past 12 Months) visa Paypal Zelle MasterCard
1.0%

Financial Planner

Online Investing / Stock Trading

Insurance Agent at a Local Office (not online)

107%115% oo

5.8%
N -
asann ETEN

Discover  Store Credit  American  Square Cash  Facebook Samsung Pay
Card Express Messenger

o] Farii Ao DebitCard  Venmo  ApplePay GooglePay  Cash App
w who drank WHITE CLAW Hard Seltzer in the past 30 days m CHI m who drank WHITE CLAW Hard Seltzer in the past 30 days mCHI

CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 365
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Hard seltzers drank past 30 days: White Claw



mﬁﬁlnvestments Owned: Adults 21 or older

401K Plan

2, 22

IRA (Individual Retirement Account)
Stocks or Stock Options
Mutual Funds ::.52'99:‘
Money Market Funds m 11:'539:"
AN 12.3%
[FOREE 11.3%
Other (Crypto / NFTs [ Metals, etc.) BZ:&%

8695 9.3%
Bonds

529 Plan / College Savings Plan

| 5.8% or 309,337 of WDC DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 50.4% more likely to have a

401K, 26.8% more likely to have an Auto Loan, 39.3% more likely to Invest/Trade Stocks Online, 11.% more
likely to pay with their Debit Card.

."’ Financial Services Has and/or Uses: Adults 21 or older

20.1% 18.75
o 14.9%
10

Auto Loan

Checking Debitor ATM  Savings Credit Card Online Online Bill Mobile

9.4% Home Money  Certificates of Studentloan Personal Loan Refinanced Home
. T Account card Account Banking Paying Banking Mortgage Market  Deposit{CDs) Home  Improvement
X Account Mort, Loan or Home
Second Home or Real Estate Property 8.7% 7o Equity Loan
= who drank WHITE CLAW Hard Seltzer in the past 30 days ®WDC M who drank WHITE CLAW Hard Seltzer in the past 30 days EWDC
Professional Services Used*: Adults 21 or older | ¥ Past 3-Months Payment Methods Used: Adults 21 or older
Tax Preparation Service 23,30 = =
Online Investing / Stock Trading
Financial Planner
Accountant m = A6% 4%
Insurance Agent at a Local Office (not online) 28 55 4"5‘32‘
14.0%

Real Estate Agent

9.1%
3.8%
3.6%
2.4%

Estate Planning

Divorce / Family Attorney ! 1“';2‘ 17t 12 Manths)
wwho drank WHITE CLAW Hard Seltzer in the past 30 days = WDC
DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 337

5 9.43% 10.9% g 45
M.

Store Credit Square Cash  Facebook Samsung Pay
Card Messenger

Discover

American
Express

m who drank WHITE CLAW Hard Seltzer in the past 30 days

Debit Card  MasterCard Venmo ApplePay  CashApp  Google Pay

Zelle

PayPal

Visa

mWDC

wDC
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mﬁﬁlnvestments Owned Adults 21 or older

401K Plan 2,087.719

IRA (Individual Retirement Account)

Stocks or Stock Options

18.4%
17.8%
18.5%

y 1L.7%
571,351 13.0%
11.7%

12.1%

10.4%
418,860 KV

FoE1 7.4%
ELPRI  7.8%

# who drank WHITE CLAW Hard Seltzer in the past 30 days

Money Market Funds

Bonds

Other (Crypto / NFTs [ Metals, etc.)
Second Home or Real Estate Property

529 Plan / College Savings Plan

B SEA

’ 9.1% or 397,850 of SEA DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 26.4% more likely to have a

401K, 29.3% more likely to have an Auto Loan, 24.3% more likely to Invest/Trade Stocks Online, 7.5% more
Iikely to pay with their Debit Card.

."’ Financial Services Has and/or Uses: Adults 21 or older

11.8%

T.2% 7.4% 64% 6.1% 4.9%
[ g —

Certificates of Studentloan Personal Loan Refinanced

Checking Debitor ATM  Savings Credit Card Mobile Online Bill Home

Online Home
Account card Account Banking Banking Paying Mortgage Deposit{CDs) Home  Improvement
Mortgage Loanor Home
Equity Loan

® who drank WHITE CLAW Hard Seltzer in the past 30 days N SEA

Professional Services Used*' Adults 21 or older

Online Investing / Stock Trading

824, 229 18.8%

770 236 7.5%

Tax Preparation Service

Financial Planner

Accountant

Insurance Agent at a Local Office (not online)
Estate Planning

Real Estate Agent

5 r (*Past 12 Months)
Divorce / Family Attorney
» who drank WHITE CLAW Hard Seltzer in the past 30 days mSEA
DMA Scarborough R2 2025: Sep24-Jul25 Qual intab 281

y'EPast 3-Months Payment Methods Used: Adults 21 or older

10495 07%
5296 7.4%

Google Pay

Venmo Zelle

Debit Card

PayPal

MasterCard  Apple Pay Cash App  American Store Credit Square Cash  Discover Fa(abook Samsung Pay
Express Card Messenger
m who drank WHITE CLAW Hard Seltzer in the past 30 days mSEA
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mﬁﬁlnvestments Owned Adults 21 or older

401K Plan 1837722
IRA (Individual Retirement Account)
Stocks or Stock Options

Mutual Funds

2.7%

13.7%

14.4%
545, 495 12.0%

19.1%
2 2 9.8%
341,574 7.5%
7.3%
PY  1.2%

# who drank WHITE CLAW Hard Seltzer in the past 30 days

Money Market Funds

Other (Crypto [ NFTs [ Metals, etc.)

Second Home or Real Estate Property

529 Plan / College Savings Plan
mPHX

| 5.6% or 253,556 of PHX DMA Adults 21 or older drank WHITE CLAW Hard Seltzer in the past 30 days.
Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days are 16.9% more likely to have a

401K, 38.% more likely to have an Auto Loan, 129.8% more likely to Invest/Trade Stocks Online, 6.% less likely
to pay with their Debit Card.

."’ Financial Services Has and/or Uses: Adults 21 or older

6.4% 5w B1% gpp O

Checking Debitor ATM  Savings Credit Card Online Mohbile Online Bill Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account Banking Banking Paying Mortgage Market  Deposit{CDs) Improvement Home
Account Loanor Home Mortgage
Equity Loan
® who drank WHITE CLAW Hard Seltzer in the past 30 days W PHX

Professional Serwces Used*: Adults 21 or older

Tax Preparation Service

Financial Planner

Online Investing / Stock Trading

Accountant

Insurance Agent at a Local Office (not online)
Real Estate Agent

Estate Planning

Divorce / Family Attorney :’? 17t 12 Manths)
w who drank WHITE CLAW Hard Seltzer in the past 30 days mPHX
DMA Scarborough R2 2025: Aug24-Jul25 Qual intab 161

T\ Past 3-Months Payment Methods Used: Adults 21 or older

3.6%
‘_ﬂ g

h .

cashApp  Google Pay

visa PayPal Venmo MasterCard ~ Apple Pay American  Store Credit  Discover  Square Cash  Facebook Samsung Pay
Express Card Messenger
= who drank WHITE CLAW Hard Seltzer in the past 30 days mPHX

Debit Card Zelle

HX
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Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 5 hours, 18

minutes and 38 seconds each week with All Forms of Media.

83.9% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 8 hours and 13 minutes each
| week listening to All Local AM/FM Radio, representing 8.9% of total time spent with all forms of Media.

Avg. H:M:S/weekwith All Forms of
Media: Adults 18 or older
Br.

usoge 54.6%
UsA

who drank WHITE CLAW
Hard Seltzer in the past 30
days

% of Total
Weekly H:M:

® who drank WHITE CLAW Hard Seltzer in the past 30 days mUSA
UsA USA Projection  Scarborough R2 2025: Sep24-Aug25 Qual Intab 1,692 USA Projection Scarborough R2 2025: Sep24-Aug25 Qual Intab 24,802 Hubbdr Share of Everything
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 1 hours, 44

minutes and 54 seconds each week with All Forms of Media.
83.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 9 hours and 9 minutes each week
listening to All Local AMI/FM Radio, representing 10.3% of total time spent with all forms of Media.

o= o

Avg. H:M:S/week with All Forms of Media:

Adults 18 or older
Concurrent
Usage % who mnﬁﬂm CLAW Hard CHI

Seftzer in the past 30 days
% of Total
Weekly H:M:

= who drank WHITE CLAW Hard Seltzer in the past 30 days N CHI
CHI DMA Scarborough R2 2025: Sep24-Jul25 Qual Intab 365 CHICAGO DMA Scarborough R2 2025: Sep24-jul25 Qual Intab 4073 Hubba rd Share of Eve r‘ything
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 5 hours, 59
minutes and 18 seconds each week with All Forms of Media.

81.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 9 hours and 4 minutes each week
listening to All LocaiAM/FM Radio, representing 9.5% of total time spent with all forms of Media.
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 18 hours, 32
minutes and 57 seconds each week with All Forms of Media.

77.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 6 hours and 21 minutes each week
listening to All LocaiAM/FM Radio, representing 7.4% of total time spent with all forms of Media.
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 3 days, 14 hours, 55

minutes and 18 seconds each week with All Forms of Media.
84.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 8 hours and 33 minutes each week
listening to All LocaiAM/FM Radio, representing 8.3% of total time spent with all forms of Media.
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Hard seltzers drank past 30 days: White Claw



Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 8 hours, 36
minutes and 41 seconds each week with All Forms of Ad-Supported Media.

80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 7 minutes each week
listening to Local Ad-Supported AM/FM Radio, representing 10.1% of total time spent with all forms of Ad-Supported Media.
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 6 hours, 1
minutes and 43 seconds each week with All Forms of Ad-Supported Media.

79.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 45 minutes each wee
listening to Local Ad-Supported AM/FM Radio, representing 11.4% of total time spent with all forms of Ad-Supported Media. |
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 10 hours, 39
minutes and 1 seconds each week with All Forms of Ad-Supported Media.

79.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 8 hours and 21 minutes each week
| listening to Local Ad-Supported AM/FM Radio, representing 11.3% of total time spent with all forms of Ad-Supported Media.
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 1 days, 22 hours, 50

minutes and 8 seconds each week with All Forms of Ad-Supported Media.
75.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 5 hours and 39 minutes each wee
listening to Local Ad-Supported AM/FM Radio, representing 9.1% of total time spent with all forms of Ad-Supported Media. |
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Hard seltzers drank past 30 days: White Claw



Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 2 days, 20 hours, 39

minutes and 6 seconds each week with All Forms of Ad-Supported Media.
82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an avg. of 7 hours and 56 minutes each wee,
listening to Local Ad-Supported AM/FM Radio, representing 9.6% of total time spent with all forms of Ad-Supported Media. |
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Hard seltzers drank past 30 days: White Claw



| Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 8
hours and 5 minutes each day with All Forms of Ad-Supported Media. 80.4% listen to Local AM/FM
Radio for an avg. of 61.1 minutes/day. (Local Radio delivers 10.1% of Time with Ad-Supported Media.)
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 7
hours and 43 minutes each day with All Forms of Ad-Supported Media. 79.6% listen to Local AM/FM
Radio for an avg. of 66.5 minutes/day. (Local Radio delivers 11.4% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 8
hours and 22 minutes each day with All Forms of Ad-Supported Media. 79.5% listen to Local AM/FM
Radio for an avg. of 71.6 minutes/day. (Local Radio delivers 11.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Medra (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 6
hours and 41 minutes each day with All Forms of Ad-Supported Media. 75.6% listen to Local AM/FM
Radio for an avg. of 48.5 minutes/day. (Local Radio delivers 9.1% of Time with Ad-Supported Media.)
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Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an average of 9
hours and 48 minutes each day with All Forms of Ad-Supported Media. 82.9% listen to Local AM/FM
Radio for an avg. of 68.1 minutes/day. (Local Radio delivers 9.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 21 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
35.% of all time spent daily with Ad-Supported Audio.
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. 485,044 or 79.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 66.5 minutes every day representing
34.% of all time spent daily with Ad-Supported Audio.
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7 245,795 or 79.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 71.6 minutes every day representing
37.4% of all time spent daily with Ad-Supported Audio.
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7 300,951 or 75.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day representing
36.8% of all time spent daily with Ad-Supported Audio.
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7 210,305 or 82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 68.1 minutes every day representing
36.9% of all time spent daily with Ad-Supported Audio.
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 61.1 minutes every day representing
| 35.% of all time spent daily with Ad-Supported Audio.
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485,044 or 79.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 66.5 minutes every day representing
34.% of all time spent daily with Ad-Supported Audio.
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300,951 or 75.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
listen to Ad-Supported Local AM/FM Radio for an average of 48.5 minutes every day representing
36.8% of all time spent daily with Ad-Supported Audio.
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36.9% of all time spent daily with Ad-Supported Audio.
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14,617,941 or 80.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Country, Hot
AC, Adult Contemporary, and Classic Hits.

Local AM/FM Rad:o Formats (Persons & % Reach): Adults 18 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 18 or older
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: 485,044 or 79.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Pop Contemporary Hit Radio, Hot AC,
Alternative, Adult Contemporary, and Classic Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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| 245,795 or 79.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Hits, Pop Contemporary Hit Radio,
Alternative, Country, and Urban AC.

Local AM/FM Radio Formats {Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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300,951 or 75.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary, Pop
Contemporary Hit Radio, Country, and Adult Hits.

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Contemporary,

and Hot AC.

| 210,305 or 82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days listen to
Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Classic Hits, Adult Hits, Adult

Local AM/FM Radio Formats (Persons & % Reach): Adults 21 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 72.2 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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434,196 or 71.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 77.7 minutes every day representing 33.4%
of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 21 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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175,382 or 56.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 48.7 minutes every day representing 27.5%
of all time spent daily with Ad-Supported Video.

Avg. Week All Video (Persons & % Reach): Adults 21 or older Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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193,339 or 48.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 44.5 minutes every day representing 25.8%

of all time spent daily with Ad-Supported Video.
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® who drank WHITE CLAW Hard Seltzer in the past 30 days

171,604 or 67.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 95.9 minutes every day representing 31.1%

of all time spent daily with Ad-Supported Video.
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 72.2 minutes every day representing 29.%
of all time spent daily with Ad-Supported Video.
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434,196 or 71.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 77.7 minutes every day representing 33.4%

of all time spent daily with Ad-Supported Video.
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175,382 or 56.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 48.7 minutes every day representing 27.5%
of all time spent daily with Ad-Supported Video.
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of all time spent daily with Ad-Supported Video.

193,339 or 48.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 44.5 minutes every day representing 25.8%
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171,604 or 67.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations for an average of 95.9 minutes every day representing 31.1%

of all time spent daily with Ad-Supported Video.

Avg. Hours+Minutes/day with Ad-Supported
Video: Adults 21 or older
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11,541,713 or 63.4% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Comedies, Local News - Morning, Game Shows, and Movies.
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/ 434,196 or 71.2% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Comedies, Local News - Evening,
Sports, Game Shows, Local News - Morning, and Movies.
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175,382 or 56.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Game Shows, Local News -
Evening, Daytime Talk Shows, Comedies, and Movies.
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Local TV Station Programs (Persons & % Reach): Adults 21 or older
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193,339 or 48.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Movies, Dramas, and Game Shows.
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/ 171,604 or 67.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening, Local
News - Morning, Comedies, Dramas, and Game Shows.
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15,631,840 or 85.9% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Social Media for an average of 164.2 minutes every day representing 28.5% of all
time spent daily with Ad-Supported Digital Media.
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[ 532,924 or 87.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 163.7 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Digital Media.
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[ 274,321 or 88.7% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 169.9 minutes every day representing 29.5% of all time
spent daily with Ad-Supported Digital Media.
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[ 328,805 or 82.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 152.6 minutes every day representing 30.3% of all time
spent daily with Ad-Supported Digital Media.
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[ 224,297 or 88.5% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Social Media for an average of 157.1 minutes every day representing 26.4% of all time
spent daily with Ad-Supported Digital Media.
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13,505,728 or 74.2% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Facebook for an average of 60.9 minutes every day representing 37.1% of all time
spent daily with Ad—Supported Social Media.
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419,790 or 68.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 62.6 minutes every day representing 38.3% of all time

spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 21 or older Avg Day All Social Media (% Time Spent & Avg Minutes/day Spent): Adults 21 or older

Facebook

Instagram

YouTube Video
Linkedin

TikTok

Reddit

X (Formerly "Twitter")
WhatsApp

Pinterest

Snapchat

Others(Rumble, Twitch, Gab, Par...
Blogs/Message Boards (read...

tumblr

i

who drank WHITE CLAW
185 602 L L 8;6% Hard Sduer in me past 30 0.6%
= who drank WHITE CLAW Hard Seltzer in the past 30 days =WDC

260,253 or 84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 64.5 minutes every day representing 37.9% of all time
spent daily with Ad-Supported Social Media.
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278,715 or 70.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 48.8 minutes every day representing 32.% of all time
spent daily with Ad-Supported Social Media.
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211,273 or 83.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 61.1 minutes every day representing 38.9% of all time
spent daily with Ad-Supported Social Media.
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13,505,728 or 74.2% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
use Ad-Supported Facebook for an average of 60.9 minutes every day representing 37.1% of all time
spent daily with Ad-Supported Social Media.
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419,790 or 68.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 62.6 minutes every day representing 38.3% of all time
spent daily with Ad-Supported Social Media.
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260,253 or 84.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 64.5 minutes every day representing 37.9% of all time
spent daily with Ad-Supported Social Media.
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278,715 or 70.1% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 48.8 minutes every day representing 32.% of all time
spent daily with Ad-Supported Social Media.
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211,273 or 83.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days use
Ad-Supported Facebook for an average of 61.1 minutes every day representing 38.9% of all time
spent daily with Ad-Supported Social Media.

Weekly
Reach %

Avg. Hours+Minutes/day with Ad-Supported

Social Media: Adults 21 or older
"Share of Ad-Supported Social Media"

52.0% who drank WHITE CLAW PHX

9% of Weekly Hard Seltzer in the past 30
Time Spent wi

Ad-Supporte: days

Social Media:

0,
35.4% 36.8% 257
’ 33.9%
29.3% 28.8%
26.4%
24.2%

I 25.6%
[ 5% ]

21.6%

17.7%
-

L
54,859 807,509 61,287 642,751

19.9% 20.3%

Weekly
Total
Persons

Reached: 317,273 3,401,388

20.1%
15.9%
4.6%

93,400 1,756,804 74,239 914 036 73,013 l 201,148 85,857 1,165,609

131,793 2,115,275

89,885 1,197,512

50,572 925,962

Average Facebook lnstagram TikTok YouTube Video Pinterest LinkedIn Reddit X (Formerly Snapchat WhatsApp
Daily Minutes " - "
UsmgAquup Twitter )
l who dran eltzer in the past
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 161 PHOENIX ~ DMA  Scarborough R2 2025: Aug24-jul25 ~ QualIntab 2,438 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadeasting, Inc. LLC. All rights reserved. soeﬁ for Anything _ <

Hard seltzers drank past 30 days: White Claw



M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 1,407,410;
Social Media: 1,071,696; Local Radio: 906,713; Non-Prem. Cable: 535,379; Local TV:
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Social Media: 34,858; Local Radio: 30,189; Non-Prem. Cable: 18,358; Local TV: 17,279
reaching Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 19,521;
Social Media: 16,736; Local Radio: 14,614; Non-Prem. Cable: 8,434; Local TV: 6,204
reaching Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 da
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 25,961;
Social Media: 20,565; Local Radio: 18,377; Non-Prem. Cable: 10,819; Local TV: 6,802
reaching Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 d

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank WHITE CLAW Hard Seltzer in
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 22,417;
Social Media: 17,208; Local Radio: 12,983; Non-Prem. Cable: 9,246; Local TV: 7,433
reaching Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 da

20,000

10,000

3
05“‘

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
Adults 21 or older who drank WHITE CLAW Hard Seltzer in
the past 30 days

& '\?q;b ”ﬁh? F &

'»"'»“'»Qm‘?'»'?eﬂs‘é@»\‘?‘b‘!

SRR S R S N i P

’b @ o\'b 99#& .9'}
A &
o K

Mon-Fri Local AM/FM Radio AQH
@ms on- Fri Non-Premium Cable TV AQH
@ [Vion-Fri Digital Media (Less Social) AQH

e Vion-Fri Local TV Station AQH
s Mon-Fri Social Media AQH

QQ

ofR QQ -,Q 16‘

l\,Q

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
PHX Metro Area Adults 21 or older

1,200,000

1,000,000

800,000

600,000

400,000

200,000

N AP P R P
,o}«"r’h'\?

b”\”@rﬁ.@”
L e

NQWQI»Q'\QG,Q@?,Q@‘\QQQOFQQ\,Q."&
& o

o
o -&1’ o A R R F R AR BQ '»Q

Mon-Fri Local AM/FM Radio AQH
e Mon-Fri Non-Premium Cable TV AQH
e M on-Fri Digital Media (Less Social) AQH

Mon-Fri Local TV Station AQH
e Vo~ Fri Social Media AQH

PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 161

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

Hard seltzers drank past 30 days: White Claw




Radio Stations Out-of-Home for an average of 37. minutes/d

- 15,613,136 or 85.8% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 46.9 minutes per day driving, seeing Billboards and Signs. 67.2% Listen to Local
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Top-13 Out—af-Home Media (Persons & % Reach} Adults 21 or older
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505,293 or 82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 54.1 minutes per day driving, seeing Billboards and Signs. 66.5% Listen to Local
Radio Stations Out-of-Home for an average of 40.3 minutes/day
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 21 or older
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221,431 or 71.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 43.8 minutes per day driving, seeing Billboards and Signs. 66.4% Listen to Local
Radio Stations Out-of-Home for an average of 43.4 minutes/day
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363,559 or 91.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 38.2 minutes per day driving, seeing Billboards and Signs. 63.2% Listen to Local
Radio Stations Out-of-Home for an average of 29.4 minutes/day
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Top-13 Out—af-Home Media (Persons & % Reach): Adults 21 or older
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223,962 or 88.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 51.4 minutes per day driving, seeing Billboards and Signs. 69.3% Listen to Local
Radio Stations Out-of-Home for an average of 41.3 minutes/day
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15,613,136 or 85.8% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend
an average of 46.9 minutes per day driving, seeing Billboards and Signs representing 28.5% of all Time
| Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 18 or older
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505,293 or 82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an
average of 54.1 minutes per day driving, seeing Billboards and Signs representing 29.8% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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7221,431 or 71.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an

average of 43.8 minutes per day driving, seeing Billboards and Signs representing 20.9% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Weekly

Reach3% "Share of Ad-Supported OOH Media"

who drank WHITE CLAW wDC
Hard Seltzer in the past 30
days

71.6%
66.4%

46.5%

28.4%

10.2%
o 9.1% 6.4%

6.3%
e e Lo
oA R 94,

Weekly
Total

3.8%
Petsans 4,459,164 3,229,336 3,873,751 576,742 5,215,748 1,870,516 1,698,093 1,268,833 343,942
Reached: gijifoards & Signs AR/FM Radio Walking in Towns, Public Transit Grocery Stores Shopping Malls Restaurants & Bars ts "Airports
Average (Weekly Drivers) Cities, Downtown
Daily Minutes Araas
with Ad-Supported
OOH Media:
® who drank WHITE CLAW Hard Seltzer in the past 30 days m WDC
wbpc DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 337 WASHINGTON, DC DMA Scarborough R2 2025: Oct24-Aug25 Qual Intab 5726 ® Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. Soeﬁ. for Anything _ =

Hard seltzers drank past 30 days: White Claw



363,559 or 91.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an
average of 38.2 minutes per day driving, seeing Billboards and Signs representing 28.3% of all Time Spent
with Ad-Supported Out-of-Home Media.
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Out-of-Home Media: Adults 21 or older
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223,962 or 88.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days spend an
average of 51.4 minutes per day driving, seeing Billboards and Signs representing 32.% of all Time Spent
with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
Out-of-Home Media: Adults 21 or older
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99.7% 99.0%

.

88.3% 88.3%

81.2% who drank WHITE CLAW PHX
Hard Seltzer in the past 30
d
69.3% e
% of Weekly
Time Spent
Ad-Suppol
O0H Media.
44.3%
40.7% 40.3%
25.4%
21.3%
11.6%

Weekly

Total

Parsons 4,017,846 2,967,990 2,914,906 4,507,591 1,455,554 1,540,984 1,063,181 295,328 8,666 637,077

Billboards & Signs ARM/FM Radio Walking in Towns, Grocery Stores Shopping Mails Restaurants & Bars "Podcasts Stadiums & Arenas  Health Cluhsﬁ;'vms Movie Theaters
Average (Weekly Drivers) Cities, Downtown
Daily Minutes R
with Ad-Supported
OOH Media: ;
® who drank WHITE CLAW Hard Seltzer in the past 30 days B PHX
PHX DMA Scarborough R2 2025: Aug24-Jul25 Qual Intab 161 PHOENIX DMA Secarborough R2 2025: Aug24-Jul25 Qual intab 2,438 - Shar‘e of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. soeﬁ for Anything , =

Hard seltzers drank past 30 days: White Claw



505,293 or 82.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 54.1 minutes per day driving an average of 31.5 miles each day and are 49.4%
more likely to use Jane Addams Memorial Tollway (I-90) than the M

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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221,431 or 71.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 43.8 minutes per day driving an average of 25.5 miles each day and are 225.9%
more likely to use New Hampshire Avenue than the Metro average.
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363,559 or 91.4% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 38.2 minutes per day driving an average of 22.2 miles each day and are 136.%
more likely to use Fremont Bridge than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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223,962 or 88.3% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
spend an average of 51.4 minutes per day driving an average of 29.9 miles each day and are 65.7%
more likely to use Superstition Freeway (E Hwy 60) than the Metro

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 21 or older
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6,607,997 or 36.3% of Adults 18 or older who drank WHITE CLAW Hard Seltzer in the past 30 days
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.4 minutes every day representing
29.8% of all time spent daily with All forms of Print Media.
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New York Times (Sunday)
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249,200 or 40.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 9.2 minutes every day representing 34.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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76,708 or 24.8% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.8 minutes every day representing 28.2%
of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 21 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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Local Daily Newspa per(s) (Sunday)
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New York Times (Daily)

New York Times (Daily+Sunday)

New York Times (Sunday)

‘Wall Street lournal (Daily)

All Local Weekly Newspapers

USA Today (Daily)
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New York Times
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Local Daily
Newspaper(s)
(Sunday)
132

Local Daily

USA Today (Daily)
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New York Times
(Daily)
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New York Times (Daily)
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All Local Weekly Newspapers

USA Today (Daily)
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Day Ad-Supported Print Media (% Time Spent & A

vg. Minutes/day Spent): Adults 21 or older

Local Daity
Newspaper(s)
(Daily+Sunday)
Local Daily 88
Newspaper(s) Wall Sweet

(Sunday) Journal (Daily)

123 107

Direct Mail
Advertising
(excluding Catalogs)
8.2

New York Times (Daily)
87

New York Times Local Daily
{(Sunday) Newspaper(s) (Daily
122 8.2
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Local Daily
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132

New York Times
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114 90
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Wall Street Journal
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(Daily

USA Today (Daily)
83 85
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82 Direct

New York Times (Dally)
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

New York Times (Daily+Sunday)

New York Times (Daily)

NMew York Times (Sunday)

‘Wall Street lournal (Daily)

USA Today (Daily)

All Local Weekly Newspapers

Catalogs

Magazines

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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150,922 or 37.9% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.6 minutes every day representing 29.%
of all time spent daily with All forms of Print Media.

New York Times
(Daily+Sunday)
95

Local Daily New York Times
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P Magazines
Advertising
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Newspaper(s) Wall Street Journal (excluding
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Local Daily
Newspaper(s)
(Sunday)
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New York Times
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(excluding
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75 35
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Wall Street Journal (Daily)

USA Today (Daily)

All Local Weekly Newspapers
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Magazines

Books
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Scarborough R2 2025: Sep24-iul25

ol Persons.

Avg. Hours+Minutes/day with Ad-

m mppotred Print Media: Adults 21 or ald‘erm

osigie | oo
iy (=T

e m
who drank WHITE CLAW Hard

ST !
Seltzer in the past 30 days

- a0
e 58

® who drank WHITE CLAW Hard Seltzer in the past 30 days
Qual Intab 281

n;o%

WSEA

All Graphs and soefo.ai Data Modeling Copyright @ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

vg. Minutes/day Spent): Adults 21 or older
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New York Times
(sunday)
115

New York Times
(sunday)
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Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Daily

Local Daily Newspaper(s) (Daily+Sunday)
Local Daily Newspaper(s) (Sunday)
Books

All Local Weekly Newspapers

New York Times (Daily)

Magazines

New York Times (Daily+Sunday)
Catalogs

New York Times (Sunday)

‘Wall Street Journal (Daily)

USA Today (Daily)

54,731 or 21.6% of Adults 21 or older who drank WHITE CLAW Hard Seltzer in the past 30 days read
Local Daily Newspaper(s) (Daily+Sunday) for an average of 8.4 minutes every day representing 24.%
of all time spent daily with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 21 or older
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Day Ad-Supported Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 21 or older
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(Sunday) New York Times
112 (Sunday)
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Direct Mail Advertising | New York Times New York Times
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USA Today (Daily)

Wall Street
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84

USA Today
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Direct Mail Adve
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15

New York Times

(Daity+Sunday) New York Times (Daily)
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Social Media

Websites
Direct Mail
Broadcast, Cable, & Sat TV

Video Streaming Services

"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

95, 458 406 37.7%

88, 446 072 34.9%
72,920 446
55,403,297

37.878.135

Local AM/FM Radio

38,582,057 15.2%

Local Broadcast TV

Audio Streaming Services

36,078,718 14. ’7%

25,880,092 10.2% ast Ao Die to Ads OF LaesLAM/EM Fadio which i
Podcasts e the USA DMA Market Average of 15.2%
Cable TV Networks  gwerymon i _
Billboards 24,307 204
Newspapers ghyerpny 11.0%
¥ P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
W P21+ USA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites

Direct Mail

Video Streaming Services
Audio Streaming Services

Broadcast, Cable, & Sat TV

“Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

2,630,582 36.3%
2,580,699 35.7%

1,233,495 17.0%

Local AM/FM Radio

| 1,540,131 21.3%

Local Broadcast TV
Billboards

Cable TV Networks
Newspapers

Podcasts

CHICAGO DMA ScarboroughR22025:5ep24-Jul25 Qualintab: 365
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1102913
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| 782761 0.8%

m P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
m P21+ CHICAGO AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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1
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Social Media

Websites

Direct Mail

"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

2,368,505 44.2%
2,047,972 38.3%

1,575,093 29.4%

Local AM/FM Radio

Video Streaming Services

920,276 17.2%

i 1 0
Podcasts
Broadcast, Cable, &Sat TV et ST
Billboards 649508 o
Audio Streaming Services St T :

Local Broadcast TV s o

Cable TV Networks 832.283 ==
P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P21+ WASHINGTON, DC AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Social Media

Websites
Direct Mail
Podcasts

Broadcast, Cable, & Sat TV

"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,760,494

1,596,142 36.3%
1,198,802 27.3% .
559,054 12.7% :

882,385

Local AM/FM Radio

Audio Streaming Services
Cable TV Networks

Local Broadcast TV
Newspapers

Video Streaming Services

| 448,795 10.2%

[ 491,902 11.2% '

463,145

 447.747

' SEATTLE-TACOMA
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Billboards 327 273 T
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Social Media

Websites

Direct Mail

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P21+ who drank WHITE CLAW Hard Seltzer in the past 30 days (Shopped/Visited/Bought
past 3mos Due to Ads on %)

1,557,523 34.2%

33.3%

28.2%

891 366 19.6%

563,951 12.4%

Local AM/FM Radio

543 501 11.9%
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